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News on mergers and acquisitions in the publishing, information and training markets from Whitestone
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M&A DEAL PACE STRONG AGAIN
IN THIRD QUARTER

New York, N.Y., October 14, 2005—The pace of
acquisitions among publishing, information and
training companies continued at full steam in the
third quarter 2005, driving increases of 35% and
139%, respectively, in the number of deals and the
dollar value of deals versus the same year earlier
period, reports merger and acquisition advisory firm
Whitestone Communications.  Whitestone tracks
acquisitions and investments for its annual
reference, Who’s Buying Whom, the most complete
report on deals in the publishing, information and
training fields.

‘It was another great quarter for M&A,” noted
Whitestone  Communications President Baran
Rosen. “The factors that drove deal activity in the
first half of the year—strong economic activity and

low interest rates—were still in place in the third quarter
and the deal makers responded accordingly.”

The major news, though, Rosen noted, isn’t the deals
that are getting done, but the deals that aren’t. As of
early October, two mega deals were in trouble: Bain
Capital’s planned buy of School Specialty for $1.5 billion
was threatened by weaker than expected earnings
results for School Specialty; and VNU’s planned buy of
IMS Health for $6.9 billion was facing such a shareholder
rebellion that Whitestone has excluded the latter deal
from its third quarter numbers. “While these deals are
now problematic for unrelated reasons, it does remind us
that these huge deals are not slam dunks by a long shot
and that investors riding the stocks involved need to
always be wary,” Rosen said.

(continued on next page)
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In this year’s third quarter, 104 deals
were completed with a transaction
value of $4.2 billion versus 77 deals
with a value of $1.9 billion in the third
quarter 2004. Comparing the third
quarter this year to the second
quarter, the number of deals was
slightly ahead but the dollar volume
less than half.

Without the VNU deal, there were no
billion dollar plus deals in the third
quarter while the second quarter had
seen four such deals. Largest deals
in the third quarter included:

> Investcorp’s $650 million
purchase of CCC Information
Services, a provider of auto
repair data for insurance
companies and the auto
industry

> New Corporation’s $580 million
buy of Intermix Media, a web
site developer

» PBI Media Holdings’ (backed by
Wasserstein & Co., LP) $385
million acquisition of Primedia’s
Business Information division.

Reflecting the heated pace of M&A
activity, valuation multiples were
strong as well. Some of the highest
multiples of 2004 operating income
were:

» SumTotal Systems  buying
Pathlore Software for $48
million, a multiple of 32 times

» Wolters Kluwer purchasing
NDCHealth  Corporation  for
$382 million, a multiple of 28.3
times

» Marchex acquiring Industry
Brains for $30.6 million, a
multiple of up to 34 times.
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MAGAZINES/
TRADE SHOWS

DEALS NEARLY DOUBLE

New York, N.Y., October 14, 2005—
The number of magazine and trade
show deals nearly doubled in the third
quarter this year versus the same
year earlier period, reports merger
and  acquisition  advisory  firm
Whitestone Communications, Inc.

“Magazine and trade show companies
continued to benefit from a robust
economy and with stronger financial
results, the buyers have come out of
the woodwork,” noted Whitestone
Managing Director Jonathan Miller.
“We are seeing particularly strong
plays by the private equity groups
which seem to have more faith in the
magazine field sometimes than
magazine publishers themselves.”

The total number of magazine and
trade show deals in the third quarter
reached 24 versus 14 in the same
year earlier period. One deal—
Primedia’s sale of its trade magazine
group for $385 million—accounted for
the bulk of the $632 million in deal
value.

The buyer in the Primedia deal was
PBI Media Holdings. PBI paid a
multiple of 1.7 times 2004 revenue for
the business which included more
than 70 publications.

In other deals, two UK companies
made noteworthy buys: Incisive
Media picked up Search Engine
Strategies trade shows and the
ClickZ.com web sites from
Jupitermedia for $43 million, a
multiple of 14 times 2004 EBITDA;
and United Business Media acquired
the Informex trade show from the
Synthetic Organic Chemical
Manufacturers Association for $24
million, a multiple of 10.4 times.
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EDUCATION/
REFERENCE

ACQUISITIONS STRONG
AS BAIN DEAL IN DOUBT

New York, N.Y., October 14, 2005—
M&A activity in the education/
reference  market stepped up
significantly in the third quarter this
year versus the same year earlier
period, reports merger and
acquisition advisory firm Whitestone
Communications.

The upbeat deal mood, though, was
dampened by news in October that
Bain’s planned $1.5 billion
acquisition of School Specialty was
in doubt. Creditors on the deal said
they had suspended their plans to
finance the deal at the agreed upon
price due to a drop in School
Specialty’s earnings target for the
year. It remained to be seen if a deal
could be worked out at a lower price.
The parties have said October 31 is
a “drop dead” date for closing the
deal.

The Bain problems with School
Specialty, though, did not stop
School Specialty from completing the
largest education deal of the quarter,
buying Delta Education for $272
million. The price for the curriculum
and supplemental educational
publisher was 3.1 times 2004
revenue and 14.5 times EBITDA.
“School Specialty is paying a full
price for Delta but they are buying
with all-debt so the financing allowed
them to pay a higher price than
others bidding for Delta,” said
Whitestone Senior Associate Susan
Isserman.

For the third quarter, the total
number of deals was 12 versus 8 in
last year's third quarter while the
dollar value, bolstered by the Delta
transaction, was up to $321 million.



| | %

NEWSLETTERS/
DIRECTORIES

ACQUISITION ACTIVITY
FALLS OFF

New York, N.Y., October 14, 2005—
Newsletter deal activity in the third
quarter of this year was well below the
same period of 2004, reports merger and
acquisition advisory firm Whitestone
Communications.

“The deal pace reflects the fact that there
are fewer newsletter publishers available
for acquisition, not a lack of interest in
acquiring them,” noted Whitestone
Communications Associate Neil Ghosh.
“Evidence of this is that some newsletter
publishers are going outside of the
newsletter field to do acquisitions and
that activity does not get recorded in our
newsletter deal category.”

One example of this, Ghosh noted, was
Thompson Publishing’s acquisition of
Sheshunoff Information Services.
Thompson is strictly a newsletter
publisher while Sheshunoff is more of a
reference publisher, offering how-to
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quarter this year was five with a
dollar value of $6 million versus 11
last year with a dollar value of $218
million.  Last year's dollar value
number was bolstered by one large
deal--the sale of Phillips International
to ACI Capital Co. Inc. and American
Securities Capital Partners, LLC,
with an estimated purchase price of
$180 million.

The most notable deal of the quarter
was the sale by long-time newsletter
and magazine publisher Manisses
Communications of its newsletter
business to John Wiley and
subsequent sale of its magazines to
Vendome Group.

TRAINING

TRAINING COMPANY
ACQUISITIONS MODERATE

New York, N.Y., October 14, 2005—
The number of training company
acquisitions held about even with last
year’'s third quarter while the dollar
value of done deals declined, reports
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“It was rather a boring quarter for
training deal activity with one
exception,” said Whitestone
Managing Director Jonathan Miller.
“That exception was the purchase by
SumTotal Systems of Pathlore
Software. We are seeing increasing
consolidation about the training
company related software players as
SumTotal itself was the result of
Docent and Click2learn.  Recent
deals also included buys by
DigitalThink of LearningByte and by
THINQ of Training-Server.”

The total number of training deals
was 13 in the third quarter 2005
versus 11 in last year's same period.
The dollar value of deals this year
was $108 million, down about half
from last year’'s $211 million.

In the area of M&A intermediaries,
Whitestone Communications and
another leading M&A firm, Luntz,
Suleiman & Associates, announced
they will partner on specific
transactions to better serve clients in
the training, conference, information,
exposition, publishing and related
fields. Anver Suleiman is CEO of
Luntz, Suleiman and has focused on

publications for financial institution =~ Merger and acquisition advisory firm training, HR, conference and
executives. Whitestone Communications. tradeshow M&A activity.
Whitestone Communications, Inc.
1350 Avenue of the Americas, New York, NY 10019
(212) 957-7100
President: Baran Rosen Senior Associate: Susan Isserman

Managing Director:
Managing Director:

Managing Director:

Gene Gartlan
Sharon Sevrens
Jonathan Miller

Associate:

Senior Advisor:
Who’s Buying
Whom Editor:

W alter D. Serwatka
Jennifer Doyle

Neil Ghosh





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice




